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Understanding
Banking Needs

What is Digital Banking? 

Who are the main users
of Digital Banking?

How do these relate?



55.9 %
OF USERS STATE THAT THE BANKING APP MATTERS MOST

WHEN CHOOSING WHO TO BANK WITH



How does this
affect Fulton
Bank?

THE TOP FIVE NEGATIVE
REVIEWS ALL INVOLVE
EXPERIENCING CONSTANT
DEFECTS WITHIN THE APP

What are customers saying? 



Understanding
the numbers



Understanding
the numbers

Where does Fulton
stand in the Digital
Banking market?



What are other
Banks doing
different?



How can Fulton
take Advantage? 
CREDIT BUILDER CARD
One if the most popular ways banks increase usage/engagment is through building
credit for customers

ENSURING A SECURE DEPOSIT SYSTEM

The most consistent app concern Fulton received was specific to mobile deposits 

AUTHNETICATION AND SOFTWARE UPDATE

Customers have complained that the app is slow/not up to date with easy
authentication methods
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DO CUSTOMERS KNOW
YOUR FEES AND CUSTOM
OFFERS?

Create adverstisements that
showcase the personalized
experince for customers at Fulton

EMPHASIZE CREDIT
IMPORTANCE!

Offer in app credit learning and
understanding along with building

CREATE  A COMMUNITY

Most customers use what their
friends and family trust, let’s build
a bridge

Marketing



THANK YOU!
LET’S CHANGE BANKING FOR THE BETTER
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